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Disclaimer 

This presentation has been prepared by BecleΣ {Φ!Φ.Φ ŘŜ /Φ±Φ όάBecleέΣ ά/ǳŜǊǾƻέ ƻǊ ǘƘŜ ά/ƻƳǇŀƴȅέύ ŦƻǊ ƛƴŦƻǊƳŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎΦ 
Nothing in this presentation is intended to be taken by, or should be taken by, any individual recipient as investment advice, a
recommendation to buy, hold or sell any security, or an offer to sell or a solicitation of offers to purchase any security. Although the 
information presented in this presentation has been obtained from sources that Beclebelieves to be reliable, Becledoes not make 
any representation as to its accuracy, validity, timeliness or completeness for any purpose. No representation or warranty express or 
implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or 
opinions contained herein. 

Certain of the information contained in this presentation represents or is based upon forward looking statements or information.
These forward-looking statements may relate to .ŜŎƭŜΩǎfinancial condition, results of operations, plans, objectives, future 
performance and business, including, but not limited to, statements with respect to general macroeconomic conditions, consumer 
preferences, competition and availability of raw materials. All statements contained in this presentation that are not clearly historical 
in nature are forward-ƭƻƻƪƛƴƎΣ ŀƴŘ ǘƘŜ ǿƻǊŘǎ άŀƴǘƛŎƛǇŀǘŜΣέ άōŜƭƛŜǾŜΣέ άŎƻƴǘƛƴǳŜǎΣέ άŜȄǇŜŎǘΣέ άŜǎǘƛƳŀǘŜΣέ άƛƴǘŜƴŘΣέ άǇǊƻƧŜŎǘέ ŀƴŘ
ǎƛƳƛƭŀǊ ŜȄǇǊŜǎǎƛƻƴǎ ŀƴŘ ŦǳǘǳǊŜ ƻǊ ŎƻƴŘƛǘƛƻƴŀƭ ǾŜǊōǎ ǎǳŎƘ ŀǎ άǿƛƭƭΣέ άǿƻǳƭŘΣέ άǎƘƻǳƭŘΣέ άŎƻǳƭŘΣέ άƳƛƎƘǘΣέ άŎŀƴΣέ άƳŀȅέ ƻǊ ǎƛƳƛlar
expressions are generally intended to identify forward-looking statements. The information in this presentation, including but not 
limited to forward-looking statements, applies only as of the date of this presentation and is not intended to give any assurance as to 
future results. Becleexpressly disclaims any obligation or undertaking to update or revise the information, including any financial 
data and forward-looking statements, and will not publicly release any revisions they may make to this presentation that may result 
from events or circumstances arising after the date of this presentation. 



3

A leading global Spirits Company 
and undisputed leader in Tequila worldwide

V Undisputed leader in tequila globally, ~30% 

market share(1)

V Comprehensive portfolio of over 30 brands retailed in 

more than 90 countries.

V Track record of innovation and value 

enhancing/strategic M&A

V Strong geographic diversification and relevant 

exposure to the U.S. and Canada, the worldôs largest 

spirits market.

V Strong market position in high growth Irish Whiskey 

category with Bushmills, Sexton and Proper 

Number Twelve

V Most vertically integrated player in Tequila from 

production to distribution

Created in 1758, Cuervo is today an 11th generation 

managed, the only Latin American public spirits company

Key Figures ïFinancial Statements 1st Half 2019

Volume (9L cases) 10.8mm

Net Sales P$10,893 MM

EBITDA P$2,538 MM

EBITDA Margin 20.7%

By Region

66%

21%

13%

U.S. and

Canada

Mexico

ROW

Source: Company information and IWSR 2019

Notes:

1. Based on IWSR total volume 2019

Net Sales Value Breakdown 1st Half 2019

By Category

57%23%

12%

8% Tequila

Non-
Tequila

RTDs

Non-Alcoholic 

& Other
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Our Company

Track record of sustainable growth

Undisputed leader in tequila worldwide1

Unique portfolio of iconic brands in key fast-growing spirit categories, built 

upon an innovation focus and value enhancing M&A2

Global spirits company with leading presence in most profitable spirits markets 

with significant upside potential3

Integrated model with robust route-to-market strategy4

5

Heritage built upon continued value creation and consistent family leadership6
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Undisputed leader in Tequila worldwide

Source: IWSR 2019

Tequila Market Share by Region

1.9%

2.5%

3.0%

4.7%

5.8%

7.1%

8.9%

12.4%

29.8%

2015

Total Market Size 32.5mm 9L Cases

>2x nearest 

competitor

1st

Tequila Global Market Share

Mexico 

(28.3% of Global Volume) 

Rest of the World

(15.4% of Global Volume)

40.3%

31.3%

United States

(56.3% of Global Volume) 

24.1%

As % of volume ï2018 As % of volume ï2018

19.4% 6.5% 6.0% 4.8% 4.6% 4.5% 4.1% 3.6% 2.4% 2.2%

Familia
Jose 

Cuervo

Jose 

Cuervo
1800 Don Julio

Gran

Centenario

Jose 
Cuervo

Jose 
Cuervo 
Platino

Marca

Mercado Global
México /

USA

USA /

México
México México México

USA / 
México

Segment
o

Premium
Super 

Premium

Super

Premium

Ultra

Premium

Ultra 
Premium

Ultra 
Premium

Ultra 
Premium

Posiciona -
miento

Joven Autentico Sofisticado Artesanal Elegante Indulgente Indulgente

Posición 
de 

Mercado
ɷ1 ɷ1 ɷ1 ɷ1 ɷ3 ɷ1 ɷ2

2018

Cuervo is the owner of 3 of the Top 5 selling Tequila brands by volume globally

1st

1st

1st

1st

http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiHy_nQte3NAhWIBBoKHcsUD1oQjRwIBw&url=http://www.theiwsr.com/Beam%20Suntory%20sales%20up%2058%20percent%20driven%20by%20strong%20performance%20in%20North%20America%20and%20Japan%2015%20Aug%202015.html&psig=AFQjCNGnu7LvArryBz05P1NiPXLtGl0HRg&ust=1468395489266454
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiow-v4te3NAhWGOxoKHT4PAboQjRwIBw&url=http://www.underconsideration.com/brandnew/archives/new_logo_for_bacard_by_betc_london.php&bvm=bv.126130881,d.d2s&psig=AFQjCNGSQXUPrEZP8AXzw36S1uHHqZFJXA&ust=1468395574905524
https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiX_qOgtu3NAhWJLhoKHWzSAJAQjRwIBw&url=https://en.wikipedia.org/wiki/File:Brown%E2%80%93Forman_logo.svg&bvm=bv.126130881,d.d2s&psig=AFQjCNGptAk1_F0RtFytI7pbF_7g1Md3tw&ust=1468395656913095
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=&url=http://www.lineapublicidad.com.mx/nosotros.php&bvm=bv.126130881,d.d2s&psig=AFQjCNHIBIK5NJlqpr8LF5Raq5aNSvJVCg&ust=1468395700641666
https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj27OC8t-3NAhXI2hoKHTLICbYQjRwIBw&url=https://commons.wikimedia.org/wiki/File:Pernod_Ricard_logo.svg&bvm=bv.126130881,d.d2s&psig=AFQjCNH6f9L40Mc3PmjVxf72vWA4EFgfCQ&ust=1468395988789443
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwigptjWt-3NAhVJ6xoKHeCkBHgQjRwIBw&url=http://logonoid.com/diageo-logo/&bvm=bv.126130881,d.d2s&psig=AFQjCNFtYoz-WJyaTYhJ-_92C7YpZXnxgg&ust=1468396042907579
https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjq2aykre7NAhWEfRoKHSHBDOMQjRwIBw&url=https://en.wikipedia.org/wiki/Sazerac_Company&psig=AFQjCNGCRZUcNYYUGlFwWFG_SdB_fNxzUQ&ust=1468427607148200
http://www.google.com/url?url=http://www.wpintertrade.com/Spirits/Tequila/el_jimador.htm&rct=j&frm=1&q=&esrc=s&sa=U&ei=D3M9VPrPB4iSyATQxoD4BA&ved=0CDYQ9QEwEDgo&usg=AFQjCNFwbLA3j7rw5yp-aG2dAZeVVAhlqQ
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi2gPDc1KbNAhXG1h4KHahOB0QQjRwIBw&url=http://theiwsr.com/Patron%20appoints%20director%20of%20strategic%20planning%20%2010%20June%202015.html&psig=AFQjCNGrNIcpi3utR0U9wwOoskP3c8Gb3g&ust=1465964297391215
http://www.bslg.com/don-julio-buyout-completes-diageo-cuervo-divorce/


6

Brand 

Premium Super Premium Super Premium Segment
Super Premium/

Ultra Premium

Ultra

Premium
Prestige

Main Markets

Market Position in 

Segment

Familia
Jose 

Cuervo

Jose 

Cuervo
1800 Don Julio

Gran

Centenario

Jose 
Cuervo

Jose 
Cuervo 
Platino

Marca

Mercado Global
México /

USA

USA /

México
México México México

USA / 
México

Segment
o

Premium
Super 

Premium

Super

Premium

Ultra

Premium

Ultra 
Premium

Ultra 
Premium

Ultra 
Premium

Posiciona -
miento

Joven Autentico Sofisticado Artesanal Elegante Indulgente Indulgente

Posición 
de 

Mercado
ɷ1 ɷ1 ɷ1 ɷ1 ɷ3 ɷ1 ɷ2
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Familia
Jose 

Cuervo

Jose 

Cuervo
1800 Don Julio

Gran

Centenario

Jose 
Cuervo

Jose 
Cuervo 
Platino

Marca

Mercado Global
México /

USA

USA /

México
México México México

USA / 
México

Segment
o

Premium
Super 

Premium

Super

Premium

Ultra

Premium

Ultra 
Premium

Ultra 
Premium

Ultra 
Premium

Posiciona -
miento

Joven Autentico Sofisticado Artesanal Elegante Indulgente Indulgente

Posición 
de 

Mercado
ɷ1 ɷ1 ɷ1 ɷ1 ɷ3 ɷ1 ɷ2

1

Familia
Jose 

Cuervo

Jose 

Cuervo
1800 Don Julio

Gran

Centenario

Jose 
Cuervo

Jose 
Cuervo 
Platino

Marca

Mercado Global
México /

USA

USA /

México
México México México

USA / 
México

Segment
o

Premium
Super 

Premium

Super

Premium

Ultra

Premium

Ultra 
Premium

Ultra 
Premium

Ultra 
Premium

Posiciona -
miento

Joven Autentico Sofisticado Artesanal Elegante Indulgente Indulgente

Posición 
de 

Mercado
ɷ1 ɷ1 ɷ1 ɷ1 ɷ3 ɷ1 ɷ2

2 31 35 1

Focus on brand 
premiumization

Source: Company information, IWSR 2019

Portfolio of Powerful Established Brandsé
é With a Focus on Fast-Growing

Ultra Premium and Prestige Segmentsé

ÅMost comprehensive tequila portfolio across price segments

ÅFocus on premiumization with a strong portfolio of ultra premium and prestige tequila brands

Tequila portfolio across price points


